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« C 2015 rona Ha pblHKe
 LleHTpanbHbi opunc — CaMapa, NpencTaBUTENbBCTBO B MOCKBE
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obnacTsb

TeppuUTOpuUSa BCTPEu...
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gelic.livejournal.com | gelio@inbox.ru




3AMNACHAS CTONMUI






FTEEOrPAOPUYECKOE NMNOJIOXEHUE U JTIOTUCTUKA

« B camMoM cepaLue eBponemckom 4actm Poccmm
« Ha oboumx beperax Bonru

1000 KM OT MOCKBbI
« bonee 10 pencoB B aeHb N3 MOCKBSbI - 1,5 4Yaca B Nyt

¢ 2 dMPMeHHbIX Noe3sfa M3 MocKBbI, yaobHaga permoHasnbHasa TOrMCcTUKa
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ASPOINOPT KYPYMG = / YENE3HOOOPOXHbIA BOK3A/




PA3MELLEHUE B CAMAPCKOM

OBJIACTM:

5 oTtenen MeayHapoOHbIX ceTen

 Otenu 3-4* B CamMape U TonbaTttu

* 3aropofHble KOMMJIEKCbI YPOBHSA

*  MaKcMManbHbIM HOMEePHOW doHA
019 npremMa MeponpuaTtnm —

1000 - 1500 yenoBek B
LLEHTPaIbHOW YacTW ropoaa

* OpraHl/I3aLI,l/I§l MNPEPOXMBaHNA Ha
Teryioxone
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HHKOAAR KAPAMIMY
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OBbEKTbI KYJIbTYPDbI

« TeaTp onepbl 1 BaneTa

« ODOunapMoHud
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« CamapTt

oT 400 go 1200 yenoBek

«  LlepeMoHMM OTKpbITUA
*  OpraHm3aumns aKCKI3UBHbIX SKCKYPCUI

nepen KOHLUEepPTOM

« TpurobpeTteHune 6unetos B VIP-noxy

«  OpraHumsaumna dyplueTa BO BpeMa aHTpaKTa

° DKCK/MO3UBHbIE TeaTpalibHble MOCTaHOBKUM U

KOHLUePTbI rnjiowanaxKe 3aka34dhKa




AKCKYPCUU INO CAMAPE:

O630pHaa no Camape

Mbl MOKOPSEM KOCMOC
30ecb Tbinl 6611 PPOHTOM
TanmHbl Kyreyeckom CamMapbl

OBbEKTDI:

byHkep CTannHa
My3en CaMapa KocMmnyeckas

TPEHODI:

TeaTpanmnsoBaHHblIe 3KCKYpPCUIK
KBecCT-Typbil

raCTpOHOM NMyeCKme aerycraumni.

OTKpow ona cebqa Xurynesckoe
Bomkckoe yaenutme

AKCKYPCUOHHASA NPOrPAMMA
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NMPOMbBILWJIEHHDbIXA TYPU3M

Jlapa cnopT

Ctpoudapdodop

Xurynesckum
NMMBOBapPEHHbIN 3aBOL

BanTtuka
HEKTAP

BKK

Bonee 15 pa3paboTaHHbIX
3KCKypcum







KBAAPOLIUKI/IbI KEPJIUHI CTPEJIbBA






XUTYNNIEBCKAYA KPYTOCBETKA BEUKBOPOUHI

KAUTUHT MACTEP-KJ1ACCbI rPEBJIH






KYJIMHAPHbDBIE MACTEP - K/1ACCbI

no 30 yenoBek::

e J1ernka nesibMeHemn

e 3aCOJ1Ka CaJla

* KBalleHWMe KarllycCTbl

* TpurotToB/ieHNe OKPOLUKHN
° N3IToToBJieHMNE KOHCIDeT

* NMOMPHbIX MPAHNKOB

« KapBUWHI

no 200 yenoBek:
e YXxa

o |awnbliku

« [1noB
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ABTOBA3



AKTUBHbBIU OTAbIX
3UMA
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HALIMOHAJIbHbIU NAPK
CAMAPCKAS NYKA
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MPOM
TYPUN3M

NMporpamma passuTuda
NPOMbILUIEHHOIro Typu3mMa B
permoHax P®

7

MICE
MARKET

AreHTCTBO
6U3Hec-TypmaMa
1N MeponpuaTui



[ )] promtourism.ru ¢

KapTta lNpoMbiwneHHoro typusma PO

;‘? ’
?88%4'5‘;;'9’ O npoekTe MpeonpuaTnam Pernonam Mpecc-ueHTp KoHTaKThbI
—  OTPOEKTE [MPOMbIWNEHHbIA TYPU3M - UHCTPYMEHT Pas3BUTUA U

NPOABUMHKEHNA PernoHanbHbIX 6peHaoB.



MacwTab
AKcenepaumMoHHOM
nporpamMmbli

78 pervoHa-y4acTHMKa 0T6OPOYHOro 3Tana
Bcepoccumckoro Akcenepatopa ACK no
MNPOMbILLUIEHHOMY TYPU3MY

50 pervoHoBs-yuacTHMKOB AKcenepaTopa, 6onee 250
npeanpuaTrn, BKITIOYEHHbIX B MPOrpamMmmy

68 poccniickux M MHOCTPaAHHbIX CAMKEPOB-MPaKTMKOB

3 monynsa AkcenepaTopa:

Moaynb 1. DopMnpoBaHMeE CTpaTermm pasBuUTUA
MPOMbILLUNEHHOIO TYpM3Ma B permoHe

Moaynb 2. Co3gaHne 3KCKYpPCUIM Ha NpeanpuaTmnsa

Mopaynb 3. [1poeKTnpoBaHMe N NPOoOBUXKEHME
MPOMbILLUIEHHbIX TYPOB

PROM @)

TOURISM

7AI'EHTCTBO

CTPATEMNMYECKUX
WHUUUWATUB

MPOMBILAEHHbIN
TYPU3M

AKCEJIERPATOPR




V78 MARKET

AMYPCKASA OBJIACTD

3OECbHb 3BE3Obl BJTH}KE!

OBOCHOBAHME CO3AHMA
NMPOMbBILLJNTIEHHOIO TYPA HA
KOCMOOPOM «BOCTOUYHbIN»

Kocmogpom «BocTouHbIN» ABNAETCA
dnarmaHom NpoMbILLNEHHOro TypM3ma
AmypcKomn obnacTu.

@ AKTYANNIbHOCTDb

BbICOKHMIt CNPOC y WKONBHUKOB, CTYAEHTOB, MONOABIX YYEHbIX,
TypucToB U3 Poccuun u apyrux cTpaH Ha nocelueHue
Kocmoapoma «BocTouHbIN» onpeaenaeT akTyanbHOCTb
pasBUTMA TYPUCTCKO-PEKPEALIMOHHOTO KnacTepa «BocTouHblit»
1 pa3paboTKy NPOMBILINIEHHOMO MapLUpyTa.

@ MO3ULIMOHUPOBAHMUE

Ecnu BaitkoHyp — 370 nereHaapHoe CTOPUYECKOE HAcNeaue,

TO HOBBIV COBPEMEHHbIM KOCMOAPOM «BOCTOYHBIN» — 3TO
6yayluee POCCMUCKOM KOCMOHABTUKK. Passutue
NPOMBILLNIEHHOTO TypU3Ma Ha KocMogapome «BocTouHblin»,
perynAapHele TYPUCTUYECKUE U NPOGOPUEHTALMOHHBIE TYPbI
NPUBNEKYT BHUMAHKE PA3NIMYHOM LIENEBOM ayAUTOPUH, YTO
6yneT cnoco6CcTBOBaTL NONYNAPU3ALIMM HAYHHO-TEXHUYECKUX
NOCTUMEHWUI POCCUICKON KOCMOHABTUKU.
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TOURISM
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MICE ISoH
; PROM "¥e
MARKET TOURISM

YENABUHCKASA OBHACTI:

MepBbi B Poccun LeHTP KoMneTeHUUn no NpoMbiLuSIeHHOMY TYPU3MY
NMpoayKT HapaliMBaloOLWMA 3MOL U

YenabuHcK - 310 npo 3aBoAbl U Mbl 3TUM ropammcsd
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TOURISM
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APXAHIEJIbCKASA OBJIACTD

KopabnectpoeHue - AKCKypcus,
KaK npoaaka éyayuiero nyrewiecrBus

MnanTauum KnokBbl Ha 6onoTtax
AJIBU3 - BOCNUTaHUE KyJbTypbl U TPaaULNMA

ManunHoBble Nosns — NepBbin War K ByouHry



V78 MARKET s
TOURISM

PECI'IYBHMKA Il:l.ArECITAH
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YUPKEMCKASA I'C




MICE a3
M MARKET PROM ‘“v¢’

NMEPMCKUMU KPAMU

YenoBekonogo6Hble po6oThbl -
nogapok ang tex
Yy KOro Bce ecTb

LLeHTpbl KOMMNEeTeHUUN —
KOTOPbIMU HaAo ropanUTcs

| CTpaTerua pa3BuTtud OenoBoro
PROMOBOT '__:. Typu3Ma K 2023 roay
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{ MARKET PROM ‘w2
TOURISM

000 «PDeHuKe»
(MMINK «BpoHKa»)

OoAK KIMMOB
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MARKET PROM ‘¢’

HUXEFrOPOACKASA OBJIACTD
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PECNMYBJ/IUKA CAXA (AKYTHN1)

KOJIMAP
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_ HA MHOT'OE PAM
MARKET HALUUX KJIMEHTOB
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Mbl rOTOBDI

3HEPI'MIO 3AMDICJIOB
B SHEPI'MIO
KOHKPETHbIX AEUCTBUM




‘4‘ \ ATEHTCTBO
: ) BUSHEC }
A #/ KOMMYHUKALWMIA
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Cepreun PbnkoB

[eHepanbHbiM anpekTop MICE Market
Mpencenatenb AHO AreHTCcTBO BM3HEC KOMMYHMKALMI

+7 927 260 60 35
VK ryzhov.online
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TOURISM




